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In the fiscal year ended March 31, 2021, FUJIFILM Holdings recorded revenue of ¥2,192.5 billion and 
operating income of ¥165.5 billion. 
The healthcare field and the highly functional materials field businesses increased revenue by 
responding to global efforts to contain the COVID-19 pandemic and tapping into growing demand 
caused by work-from home/ study-from home, etc. As a result, the fourth quarter (3 months) 
revenue and operating income both climbed year-over-year .
Net income attributable to FUJIFILM Holdings for the 12 months period reached a record high at 
¥181.2 billion. In addition to a steady recovery in performance from COVID-19 impacts, other positive 
factors were improvement in net income attributable to non-controlling interests through the 
acquisition of 100% ownership in Fuji Xerox and sales and valuation gains on marketable andacquisition of 100% ownership in Fuji Xerox, and sales and valuation gains on marketable and 
investment securities.
Also, we achieved ROE of 8.7% which exceeded the target of 8% for the fiscal year. 
Regarding full-year forecast, we expect to achieve revenue of ¥2,440 billion, up ¥247.5 billion year-
over-year, and operating income of ¥180 billion, up ¥14.5 billion year-over-year, as we informed you 
in our new medium-term management plan VISION 2023 announced on April 15.
Net income attributable to FUJIFILM Holdings will fall temporarily in the fiscal year ending March 2022 
since gains on sales and valuation of marketable and investment securities are not included but wesince gains on sales and valuation of marketable and investment securities are not included, but we 
plan to achieve highest-ever profits of ¥200 billion by the fiscal year ending March 2024, which is the 
final year of the VISION 2023.
Despite the fall in net income attributable to FUJIFILM Holdings, the annual dividend for the year 
ending March 2022 will be ¥100 per share, unchanged from the previous year.
The fiscal year ending March 2022 will be an important year as we start our new medium-term 
management plan. Although the “post COVID-19” vision is becoming clear due to the rollout of the 
vaccines, the uncertain situation is expected to continue in Japan and overseas because of such 
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factors as the spread of coronavirus variants, which may cause another slowdown in the global 
economy. Under these circumstances, the Fujifilm Group will strive to further enhance profitability of 
all businesses and promote stable cash generation,while realizing  “growth acceleration in healthcare 
and highly-functional materials fields” to reinforce our business portfolio and overcome this difficult 
situation. Under the NEVER STOP spirit, we will continue to  challenge as “All-Fujifilm,” bringing 
together the power of all companies, organizations, and employees of the Group.



Performance for the fiscal year ended March 2021 was
revenue of ¥2,192.5 billion, which was down 5.3% year-over-year, and operating income of 
¥165.5 billion, which was also down 11.3% year-over-year.

Income before income taxes surged by 36.3% and net income attributable to FUJIFILM 
Holdings by 45% year-over-year, to ¥235.9 billion and ¥181.2 billion respectively, due to gains 
on sales and valuation of marketable and investment securities, the valuation of which rose 
sharply based on strategic investment mainly in healthcare-related venture companies.

A ti d t th b i i i b f i t d t i tt ib t bl tAs mentioned at the beginning, income before income taxes and net income attributable to  
FUJIFILM Holdings both reached record highs.
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Revenue and operating income of each segment are as shown here.
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First, we will look at an overview of the Healthcare & Material Solutions segment. 

Looking at the healthcare field,
h di l b i f ll d h i f l i f lIn the medical systems business, revenue fell due to the impact of voluntary restraint of sales 

activities to hospitals and delays in sales negotiations stemming from the COVID-19 pandemic, but 
quarterly revenue, which climbed year-over-year in the third quarter, continued to increase year-
over-year in the fourth quarter on growing demand for mobile X-ray equipment and portable 
ultrasonic diagnostic equipment for pneumonia diagnosis.
In the bio CDMO business, steady performance of biopharmaceutical process development and 
contract manufacturing allowed revenue to exceed target of ¥100 billion for the fiscal year. 
In the regenerative medicine business revenue increased thanks to brisk sales of medium culturesIn the regenerative medicine business, revenue increased thanks to brisk sales of medium cultures 
for bio production by our U.S. based subsidiary, FUJIFILM Irvine Scientific.

Looking at the materials solutions field,
In the electronic materials business, reflecting more widespread work-from-home amid the COVID-
19 pandemic, revenue rose on steady sales of wide-ranging products, including CMP slurries, 
advanced resists, and liquid developer, mainly for data center servers, smartphones and other 
advanced logic devicesadvanced logic devices, 
In the display materials business, revenue rose as sales of various highly-functional films expanded 
in tandem with a recovery in demand for smartphones, as well as growth in sales for use with 
monitors, tablets and TVs, 
In the graphic system business, not only demand for printing plates, but also for poster and leaflet 
printing decreased, due to voluntary restraint of events stemming from COVID-19, as a result of 
which revenue decreased. 
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In the Healthcare & Materials Solutions segment, revenue rose in the healthcare field, where the bio 
CDMO and regenerative medicine businesses  performed well, and in the area of highly functional 
materials within the materials solutions field.
Operating income increased significantly due to higher revenue from the healthcare field and the 
area of highly functional materials.



Moving on to an overview of the Document Solutions segment.

In the office products and printers business, limited office operations and other factors 
stemming from COVID-19, caused print volumes to fall, but MFP sales volume increased 
year-over-year in Japan, China, and other Asia-Pacific regions.

In the production services business, sales volume decreased as customers curbed 
investment under economic uncertainties caused by COVID-19.

In the solutions and services business, full-year revenue decreased as sales activities 
were restricted due to the COVID-19 pandemic, but sales of solutions to support work-
from-home and other new work styles fared well, boosting revenue for the fourth quarter 
(3 months) year-over-year. Among these solutions were DocuWorks, a document 
handling software, which has sold a cumulative total of 7.77 million licenses in Japan and 
overseas, and beat, a service which realizes a robust security network environment. Also, 
CocoDesk, a personal workspace providing a safe and comfortable telework environment, 
i di h b l ki l ki fis expanding the user base among people working at a remote place or making use of 
spare time between travel points.

The Document Solutions segment suffered lower revenue due to the COVID-19 
pandemic.
Operating income also fell due to lower revenue, but operating margin for the fourth 
quarter (3 months) reached double digits, reflecting a steady recovery in profitability. Our 
thorough efforts in operational reforms undertaken before the pandemic such as
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thorough efforts in operational reforms undertaken before the pandemic, such as 
improving operational productivity, shortening product development timeframes, and 
cutting costs, allowed the segment to lower its break-even point and generate income 
even in the challenging environment.



Moving on to the performance of the Imaging Solutions segment.

In the photo imaging business, in addition to the drop in demand for color paper, 
the impacts of COVID-19, including stay-at-home orders and temporary store closures, 
drove down revenue, but sales of instant photo systems increased year-over-year in the 
second half. Sales of the instax mini 11 and the instax mini Link smartphone printer were 
particularly strong in Europe, the U.S. and China.

In the electronic imaging business, despite the severe climate in the entire digital camera 
k t f bl l f i l i l di th FUJIFILM X S10 hi h hmarket, favorable sales of mirrorless cameras, including the FUJIFILM X-S10, which has 

been acclaimed for its compact size, easy-to-hold grip and powerful image stabilization,
and FUJIFILM GFX100S, released in February 2021, which has been acclaimed for its 
superior image quality using a large format sensor despite its compact body, allowed 
revenue to rise year-over-year in the second half.

In the optical device business, revenue fell, mainly due to a decline in sales of broadcast 
and cinema lenses which were hit hard by voluntary restraint of events but revenue hasand cinema lenses, which were hit hard by voluntary restraint of events, but revenue has 
been on a recovery trend since the fourth quarter (3 months).

The Imaging Solutions segment recorded lower revenue, primarily due to the impact of 
COVID-19, but sales are recovering steadily as revenue from instant photo systems and 
the electronic imaging field increased year-over-year in the second-half. 
Operating income, which fell in line with lower revenue, recovered in the second half, as 
the segment more than offset the impact of COVID-19.
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Now, letʼs take a look at the Balance Sheet.

Assets as of the end of March 2021 totaled ¥3,549.2 billion, rising by ¥227.5 billion 
from the end of March 2020, due to an increase in assets related to the acquisition of 
Hitachi, Ltd.ʼs diagnostic imaging-related business.

Liabilities fell by ¥0.9 billion to ¥1,327.0 billion. In light of an increase in growth 
¥investment, including business acquisitions and capital expenditure, we strengthened 
cash management on a global basis to maintain cash balance while repaying loanscash management on a global basis to maintain cash balance, while repaying loans.
Shareholdersʼ equity increased by ¥251.3 billion to ¥2,204.6 billion.
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Letʼs move on to cash flow.

Net cash provided by operating activities totaled ¥420.9 billion, an increase of ¥165.2 
billion year-over-year, due to a decrease in notes and accounts receivable, among other 
factors.
Net cash used in investing activities amounted to ¥279.4 billion, mainly due to business 
acquisitions.
As a result, free cash flow excluding business acquisitions and similar was ¥290.4 
billionbillion.

As announced in our medium-term management plan VISION 2023, we will strengthen 
cash generation capacity by improving ROIC and CCC, in addition to boosting revenue 
and operating income, and generate operating cash flow of 
¥1 trillion over the three year period between fiscal years ending March 2021 and March 
2023.
In particular, we will place more importance on ROIC, which shows management 
efficiency in terms of effective use of invested capital, and preferentially allocate 
generated cash to growth investment.

This concludes the overview of the companyʼs performance for the fiscal year ended 
March 2021.
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Moving on to the forecast for the fiscal year ending March 2022.

In the fiscal year ending March 2022, although the impact of COVID-19 is expected to 
linger in the imaging business and the business innovation (former document) business, 
healthcare and highly-functional materials are expected to drive revenue and profit 
significantly higher than in the previous year.

We plan to boost revenue to ¥2,440.0 billion, up ¥247.5 billion year-over-year, on 
additional contribution from new consolidated subsidiary FUJIFILM Healthcareadditional contribution from new consolidated subsidiary FUJIFILM Healthcare. 
Operating income will reach ¥180 billion, up ¥14.5 billion year-over-year, in line with 
higher revenue.

Net income attributable to FUJIFILM Holdings will fall temporarily in the fiscal year 
ending March 2022 since gains on sales and valuation of marketable and investment 
securities are not included in the fiscal year ending March 2022, but we plan to achieve 
highest-ever profits of ¥200 billion and raise ROE to 8.4% by the fiscal year ending 
M h 2024 d i VISION 2023March 2024, as announced in VISION 2023.
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Finally, let us talk about our shareholder returns.

Dividend for the fiscal year ended March 2021 is ¥100 per share, increased by ¥5 year-
over-year. For the fiscal year ending March 2022, although net income attributable to 
FUJIFILM Holdings is forecast to fall, we plan to pay dividend of ¥100 per share, same 
as the fiscal year ended March 2021.

This concludes our presentation.
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This slide is a handout.
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