
“Chemical Industry Competitiveness Ranking 2022”  
conducted by Patent Result Co., Ltd.

1st  
in the chemical industry

Ranked 1st for 12 consecutive years 
since 2012

Cumulative number of visitors to  
the FUJIFILM SQUARE, multipurpose showroom

Over 8 million visitors 
since opening

More than 1,600 
photo exhibitions held

Worldwide brand recognition 
(According to a survey by Fujifilm)

95%

International Electrotechnical 
Commission (IEC)

Thomas Edison 
Award

Open Innovation Hub* 
Cumulative number of visitors and corporate visitors

26,000 participants

5,000 companies

Red Dot Design Award 2023

27 Products and Services were Awarded

Number of open innovations with companies and 
organizations in Japan and other countries/regions

300 cases  
in fiscal 2022

Including two Best of the Best awards  
23 items awarded in Product Design categories

Four items awarded in Brands & 
Communication Design categories

*Please refer to p.45 for details.

(As of March 31, 2023)

Value from Innovation
At Fujifilm, we are continuously innovating—
creating new technologies, products and services that inspire 
and excite people everywhere.
Our goal is to empower the potential
and expand the horizons of tomorrow’s
businesses and lifestyles.
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The Fujifilm Group is developing its business 
with the mission of creating change on its 
own and transforming society into a better 
place by integrating diverse people, wisdom 
and technology. With the concept of ESG 
(Environmental, Social and Corporate 
Governance) represented by “trust” and 
“environmental conservation” taking root  
in the corporate culture, the themes of  
“people” representing customers,  
employees, shareholders, investors and other 
stakeholders; “dynamism” to continue 
creating innovations; and “nature” 
representing the environment are expressed.

Editorial Policy

This Integrated Report contains information on the Fujifilm Group’s corporate activities, 
including financial and non-financial information that is of particular importance  
to shareholders and other investors such as stories of value creation centered on 
innovation. Its basic concept is to communicate and share the Fujifilm Group’s future 
vision with stakeholders. Together with the Sustainability Report, this Integrated 
Report introduces the Fujifilm Group’s efforts to achieve sustainable growth.

Position of the Integrated Report

Referenced Standards and Guidelines

IFRS Foundation “International Integrated Reporting Framework” / GRI 
“Sustainability Reporting Standards” / SASB “Sustainability Accounting 
Standards” / METI “Value Creation Guidance 2.0” / Ministry of the 
Environment “Environmental Reporting Guidelines” (2018 Edition)

Period of Coverage

The financial and non-financial data are aggregated from fiscal 2022 (April 2022 to March 2023).
Some activity details on or after April 2023 are included.

Organizations Covered in the Report

The Fujifilm Group includes FUJIFILM Holdings and all consolidated companies.
Consolidated companies are shown on our website: 
https://holdings.fujifilm.com/en/about/group

About the 
Integrated 
Report Front 
Cover

統合報告書の位置づけ

Value Creation Story

Investor Relations
○ Earnings Presentations
○ Earnings Release
○ Securities Report, etc.

Sustainability/ESG Information
○ Sustainability Report
○ Corporate Governance Report
○ Sustainability Website

Comprehensiveness

Integrated Report
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FUJIFILM Holdings Corporation Corporate Site
https://holdings.fujifilm.com/en

Sustainability Report
https://holdings.fujifilm.com/en/sustainability/report

Investor Relations
https://ir.fujifilm.com/en/investors.html
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In the chapter “The Fujifilm Group’s Value Creation,” we summarize how the fundamental technologies 
cultivated in the photographic film business since our founding have evolved into core technologies that 
create value for the future and how sources of innovation such as human resources and technological 
capabilities have contributed to business development and sustainable growth. In the chapter “Strategy 
and Resource Allocation,” we summarize the Company-wide strategy to continue generating innovation 
and the approach to resource allocation to realize the strategy by function, including financial and capital 
strategies, R&D, intellectual property, DX and human capital. In addition, through a three-way discussion 
among division heads, we introduce examples of cross-organizational utilization of intellectual property 
under the theme of product development in the Medical Systems business.

We aim to provide value for the future while co-creating with various stakeholders. In  
the Special Feature “Co-creating Value with Stakeholders,” we summarize how the Fujifilm 
Group provides society with solutions and impact through its business activities in response 
to social issues and the expectations and requests of stakeholders.

Mechanisms for Continuing to Generate Innovation Co-creating Value with Stakeholders

Main Contents

Main Contents

Main Contents

Themes of the Integrated Report 2023
Since its founding in 1934, the Fujifilm Group has continued to create innovations that meet the changing needs of changing times and society, and has transformed its business portfolio.
We have worked in various ways to create value, aiming to continually contribute to solving social issues and realizing a sustainable society through our business.
In the Integrated Report 2023, we have enhanced our information disclosures from the following perspectives, focusing on the value creation story centered on innovation.

Teiichi Goto, CEO, offers a review of business activities in fiscal 2022, when we achieved the sales and profit 
targets of our VISION2023 Medium-Term Management Plan one year ahead of schedule by turning risks into 
opportunities and taking prompt and appropriate preemptive action, as well as a look at the challenges we 
face in the final year of the plan and the CEO’s thoughts on the realization of a sustainable society.

Message from the CEOpp.7–12

The CFO message describes the progress of the VISION2023 Medium-Term Management 
Plan, our approach to capital efficiency and capital structure, and our shareholder return policy.

Financial Capital Strategy (Message from the CFO) pp.31–34

Through an interview with the General Manager of the Human Resources Division, this 
section summarizes human resource strategies to foster human resources and a culture in 
which each employee sees changes as opportunities for growth and continues to create change, 
as well as the results of an engagement survey conducted for all Fujifilm Group employees.

Human Resources Strategy   
(Message from General Manager of Human Resources Division)pp.56–61 

This special feature provides an in-depth look at the Fujifilm Group’s efforts to continue to 
drive further innovation with a solid intellectual property strategy.

Discussion between General Managers of the Intellectual Property, 
Medical System Research & Development and Design Divisionspp.51–55 NEW

Along with a look at how we respond to stakeholder expectations, we introduce our value 
co-creation efforts with shareholders, investors, local communities and government (local 
government).

Special Feature: Co-creating Value with Stakeholderspp.63–69 NEW

In the chapter “Corporate Governance,” we explain our efforts to further strengthen 
governance through a discussion between the Chairman of the Board of Directors and an 
outside director, and share messages from various outside directors.

Corporate Governance

The skills matrix, which was revised in fiscal 2022, explains the reasons for the selection 
of each skill item, as well as the approaches and processes behind their creation.

Board of Directors and Audit & Supervisory Board Skills Matrixpp.89–90 

Under the theme of “Aiming for an even higher level of corporate governance to carry on 
the corporate culture,” a two-way discussion was held between Kenji Sukeno, Chairman and 
Chairman of the Board of Directors, and Kunitaro Kitamura, Outside Director and chairman of 
the Nomination and Remuneration Advisory Committee. The discussion focuses on the role of 
the Board of Directors and the pair’s thoughts on how to further improve its effectiveness.

Discussion on Governancepp.83–85 NEW
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The Fujifilm Group’s Commitment

How We Act How We Will Fulfill Our Commitment

Corporate Slogan

Value from Innovation

With fiscal 2030 as its long-term goal, this plan lays the foundations of the Fujifilm Group’s business 
management strategies for sustainable growth. In this plan, we have set targets in the four priority areas of  
the environment, health, daily life and work style, as well as in supply chain and governance, the basis of our 
business activities. These targets serve as guideposts toward our goal of contributing to the realization of a 
sustainable society through the dual standpoints of resolving social issues through our business activities and 
considering the environment and society in our business processes.

Sustainable Value Plan 2030
Long- Term CSR Plan

In April 2021, the Fujifilm Group formulated a specific action plan to accelerate the growth of business mainly 
in healthcare and advanced materials, aiming to achieve the goals set forth in the Sustainable Value Plan 2030.

VISION2023
Medium-Term Management Plan

Based on the following six principles, the Fujifilm Group respects human rights and maintains compliance with, 
as well as respects, the spirit of all laws and international rules in its global business activities. Beyond this, we 
will take proactive action toward the realization of a sustainable society through innovation, while taking into 
account the impact of our activities.

Charter for Corporate Behavior

1. A Trusted Company 2. Social Responsibility
3. Respect for Human Rights 4. Global Environmental Conservation
5. Vibrant Workplaces 6. Management of Various Crises

In all aspects of our corporate activities, we emphasize compliance and endeavor to create new value. If 
compliance requirements conflict with business profits or the demands of third parties, we give priority to 
compliance. An open, fair and clear corporate culture is the basis for all our activities.

Code of Conduct

• Respect for Human Rights • Fair Corporate Activities
•  Protection/Preservation of Corporate Assets and Information
• Measures Related to Environmental Issues

We will use leading-edge, proprietary technologies to provide top-quality products 
and services that contribute to the advancement of culture, science, technology and 
industry, as well as improved health and environmental protection in society. Our 
overarching aim is to help enhance the quality of life of people worldwide.

Anchored by an open, fair and clear corporate culture and with leading-edge, 
proprietary technologies, Fujifilm is determined to remain a leading company by 
boldly taking up the challenge of developing new products and creating new value.

Corporate Philosophy Vision
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