
Attempts to Realize the Domestic Production of Film (Glass Dry Plates to Films) Attempts at Colorization (Black and White to Color) and Establishment and Systematization of a Culture of High-Quality Manufacturing

1935 1936 1937 1940 1948 1950 1964

Fuji Photo Film Co., Ltd., is established, taking 
over the photographic film operations of 
Dainippon Celluloid Company Limited. First 
shipment of the first domestically produced film 
for motion pictures

Fuji X-Ray Film

Fuji Process Film 
(graphic arts film)

XP-1, Fuji hanger-type 
automatic processor

Analysis of silver halide using 
an electronic microscope 
(laboratory)

Fuji Enlarger Type BFujica Six IAFuji Color Film

Fuji F5 50 cm, 
a lens for aerial 
photography

Air cartographic 
camera

Bellona, 
photographic 
print paper

Fuji Chrome Film

Core Technologies 
Currently Applied

We decided to develop a film for motion pictures 
on our own. We were forced to supply raw 
materials to ourselves because of the war.

Research and manufacturing of silver halide emulsions
(Silver halides are substances with a high level of 
visible-light photoactivity.)

Research and manufacturing of gelatin
(Superior sol-gel property, a property that evenly 
disperses silver halides)

Research and manufacturing of films
(Because celluloid is combustible, we studied 
incombustible TAC film and PET film and began 
manufacturing them ourselves.)

Research and manufacturing of sensitizing dyes
Sensitizing dyes are essential for generating high-fidelity 
photographic images.

Technology for roll-to-roll coating manufacturing of 
photographic materials

We acquired an oil dispersion 
technology for evenly dispersing 
the coupler in each gelatin layer to 
prevent colors mixing.

Color formation is a complicated mechanism, in which 
exposed silver halides and developing agents react 
with each other, and the reactant and coupler react 
with each other, thus forming colors. We acquired a 
technology for precisely controlling the redox reaction.

This is a technology for controlling 
and forming nanosized grains,  
from photosensitive grains for 
photographic films to pigments. It 
has enabled a range of products to 
have advanced features.

Grain Formation 
Technology

This is a technology for designing 
and synthesizing polymer materials 
that fulfill specific functions. For 
example, it supports products with 
superior functionality and quality, 
such as microcapsules and 
microfilters.

Functional Polymer 
Technology

This is a technology for designing and 
synthesizing organic compounds. For example, 
it realizes advanced functions of various 
products by synthesizing compounds based on 
molecule designs for controlling color and light. 
The technology contributes to developing 
highly functional chemical products.

Functional Molecules 
Technology

This is a technology for forming films in 
single-layer/multilayer/3D structures. 
Solvent/fusion membrane creation 
allows for the creation of diverse 
polymer films. The technology is linked 
to all processes, from material design 
and formula through processing.

Film Formation 
Technology

This is a technology for the exact 
transfer of materials to high-
precision molds and for hardening 
them. It is applied in the design and 
manufacturing of lenses, medical 
equipment, cosmetics containers 
and other products.

High-Precision Imaging 
Forming Technology

We have a technology for the micrometer-
level, uniform, multilayer coating of films 
including advanced materials, and a 
technology for casting films while 
controlling optical properties and other 
features. We stably manufacture a range 
of high-quality functional films.

High-Precision Coating 
Technology

This is a technology for stably dispersing 
nanosized particles stably in a liquid. It 
contributes to improving the functionality 
and quality of many products, ranging 
from coating liquids for functional 
materials, for which it ensures stability, to 
dyes, inks and cosmetics.

Nano Dispersion 
Technology

This is a technology for controlling 
continuous organic/inorganic compound 
reactions. Instant cameras such as 
INSTAX feature our redox control 
technologies, which we have developed 
by leveraging our extensive experience 
in photographic technologies.

Redox Control Technology

1934

Ability to create new materials 
that make the impossible 
possible by controlling 
molecular structures and 
conditions at will

Materials Chemistry 
Technologies

After achieving the domestic 
production of film for motion 
pictures, we expanded our product 
portfolio to include general-purpose 
film, photographic print paper, 
X-ray film and graphic arts film. We 
succeeded in the research and 
manufacturing of optical glass as 
we strove to manufacture cameras.

We acquired a multilayer coating 
technology because three color-
developing layers for cyan, magenta 
and yellow were necessary.

We developed a camera, an enlarger 
exposure unit and a processing machine on 
our own in pursuit of high technology. We 
acquired the mechanical, electric and 
optical technologies that were necessary 
for this systematization process.

Colorization resulted in a significant increase in the 
materials we use and the use of multilayered films. 
Technologies and processes evolved in response to 
the demand for the assurance of high quality and 
high-quality images. In this process, we acquired 
advanced analysis and imaging technologies for 
microprobe analysis and microscale analysis.

Analysis, evaluation and simulation 
technologies in the molecular/
atomic level and in the nanometer 
range, including analysis and 
simulation technologies that are 
essential for the functional design 
of materials, support the high-level 
material technology development 
by Fujifilm, which operates in 
various fields.

Analysis Technologies

Technologies for evaluating image 
quality, including the characteristics 
of photos such as color and picture 
quality, are applied in the analysis 
and evaluation of many imaging 
devices, from display devices to 
medical equipment.

Imaging Technology

We possess energy-saving and 
environmentally friendly technologies in 
addition to our proprietary technologies 
that we have been honing for the  
handling of high-quality images. These 
technologies are applied in the design of 
hardware in various fields, such as digital 
cameras and medical equipment.

Optical Technologies

Base

: Base technologiesBase

Base Base Base

From our founding in 1934 to the present, we have continued to develop our proprietary 
core technologies to continually accumulate a competitive advantage by leveraging our 
base technologies. Here, we will explain the history of innovation in the Fujifilm Group, 
which has promoted a growth strategy by consistently anticipating the future.

Evolution of 
Innovation
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1987
Launched the Zero Printer 100, 
offering both printing and copying 
functions

2008
Acquired TOYAMA CHEMICAL  
Co., Ltd., made full-fledged entry 
into the pharmaceuticals business

2012
Acquired SonoSite, Inc. and 
entered into the ultrasound 
diagnostics field

2019
Converted Fuji Xerox 
Co., Ltd. to a wholly 
owned subsidiary

2017
Acquired Wako 
Pure Chemical 
Industries, Ltd.

2021
Changed company name from Fuji Xerox Co., Ltd. 
 to FUJIFILM Business Innovation Corp.1970 2000 2010 2020

Attempted at Digitalization and Acceleration 
of Globalization

Second Foundation—
Created a Resilient Business Portfolio

Enhanced the Business Portfolio and 
Accelerate Growth

Generating Value with a Positive Impact on 
Society, Leading Markets

We promoted the digitalization of the photographic film, medicine and printing 
businesses ahead of others. Furthermore, we began to establish overseas 
subsidiaries in the 1960s and started to establish overseas production sites 
and promote overseas sales in the 1980s, thus accelerating globalization.

The photographic film market shrank at a rapid rate. To overcome this crisis—the 
potential loss of our core business—we restructured our business. Taking stock of the 
technologies we had cultivated in the development and production of photographic 
film, we entered the cosmetics and pharmaceuticals markets as future growth areas.

Anticipating the expansion of the market, we fully entered the Bio 
CDMO business in 2011 and actively pursued M&A opportunities by 
examining and identifying areas where we could demonstrate our 
competitive advantages.

We are focusing our efforts on generating value to positively impact 
industries and society by accelerating the creation of synergies  
within the Fujifilm Group and enabling our leading-edge proprietary 
technologies to evolve.

2001
Converted Fuji Xerox Co., Ltd.  
to a consolidated subsidiary
(changed our investment ratio to 75%)

2006 
Established FUJIFILM Holdings 
Corporation

2011
Acquired MSD 
Biologics Limited/
Diosynth RTP Inc.

2015 
Acquired Cellular 
Dynamics International, 
Inc.

1983
Launched FCR, a digital X-ray 
diagnostic imaging system

1965
Launched the SK and GKN PS 
plates

1975
Launched the Fuji Xerox 6500, a 
full-color copy machine

1976
Developed the Fujicolor F-II 
400, a high-speed color 
negative film

1986
Launched the Fujicolor 
QuickSnap, a one-time-use 
recyclable camera

1998
Launched the INSTAX mini 
10 instant camera

1988
Developed  
the FUJIX DS-1P, a fully 
digital still camera

2000
Launched the FinePix 4700Z 
digital camera 
equipped  
with the 
Honeycomb 
Super CCD 
sensor

2015
Launched a broadcast zoom lens 
compatible with 4K cameras

2019
Launched the INSTAX 
mini Link, a printer for 
smartphones

2021
Launched the INSTAX mini Evo 
hybrid instant camera

2000
Launched the Color DocuTech 60, the 
world’s fastest (at that time) full-color 
electronic printing and publishing system

2002
Launched the netprint service to 
retrieve personal documents from 
copiers in convenience stores

2002
Launched the “beat,” a service 
providing Internet environments  
for small and medium-sized 
enterprises

2009
Launched the ApeosPort-IV Series, 
offering environmental impact 
reduction services

2011
Launched the Working Folder cloud 
service 
supporting 
document 
sharing

2020
Launched  
the CocoDesk,  
a personal 
workspace service

1996
Launched the WV (wide view) film

2011
Launched the Jet Press 720

2012
Launched high-capacity magnetic 
tapes using barium ferrite (BaFe) 
magnetic particles

2018
Launched the “Hibimikke (Crack 
Finder),” a social infrastructure 
image diagnostic service

2021
Launched the FUJIFILM LTO Ultrium9 
Data Cartridge, which provides safe, 
long-term storage 
of high-volume 
data at low cost

1999
Launched the medical-use picture 
archiving and communications 
system (PACS) SYNAPSE

2003
Launched a 
double-balloon 
endoscope

2006
Launched the F Square i series of 
functional skincare cosmetics

(Entered the 
cosmetics market)

2011
Made full-fledged entry into  
the Bio CDMO business

2016
Launched the FDR nano,  
a lightweight, portable 
digital X-ray imaging device

Launched the FDR Xair,  
a mobile X-ray imaging 
device

2018
Announced REiLI, the AI technology 
brand

2021
Launched cloud services for 
medical institutions

2018
Acquired Irvine Scientific Sales 
Company and expanded 
businesses in the fields of life 
sciences (culture media)

2019
Acquired Biogen (Denmark) 
Manufacturing ApS and accelerated 
the growth of the Bio CDMO 
business

2021
Completed the acquisition of FUJIFILM Healthcare 
Corporation, which is the successor to the diagnostic 
imaging business of Hitachi, Ltd.

2019
Launched the 
FUJIFILM GFX100, 
equipped with  
a large-format 
sensor with 102 
million pixels

*  As of May 2019 for consumer-use mirrorless 
digital cameras, according to a survey by Fujifilm

  For our current base 
and core technologies, 
see The Fujifilm 
Group’s proprietary 
technology on P.58.
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World first

Japan first World first

World first

World first World first World first World firstWorld first World record*

2004
Launched Sapientia, a fully 
digital endoscope

Industry first Industry first 2021
Launched the Apeos 
Series of Fujifilm-brand 
multifunction devices 
and printers with 
enhanced security 
features

1970–1999 Business expansion based on 
technological capabilities 2000s: Period of exploration into growth areas 2010s: Period of the examination of growth areas 2020s: Period of growth

World first

World first

The Fujifilm Group has been providing society with a large number of products and 
solutions that contribute to solving social issues by combining its core technologies and 
acquiring new technologies.

Evolution of 
Innovation
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Technological 
Capabilities

Corporate 
Culture

Human 
Resources

Brand

Global  
Network

The Fujifilm Group has been cultivating world-leading 
technological capabilities and accumulating base 
technologies supporting each business in the field of 
photography, which is built on the accumulation of diverse 
advanced proprietary technologies. By leveraging its  
base technologies, the Group hones its proprietary core 
technologies for accumulating sustainable competitive 
advantages and combines them, thereby providing a range 
of innovative products and services.

Anchored by an open, fair and clear corporate culture, we 
create new value by boldly taking up challenges, aiming to 
remain a corporate entity that is trusted and needed by 
society.

We focus our efforts on developing human resources who 
take change as an opportunity to achieve growth, take on 
challenges and create change daily. We also aim to create  
an organization with a high level of employee engagement 
that permits diverse human resources to fully demonstrate 
their capabilities. Each individual employee supports the 
growth of the Fujifilm Group.

We have been improving the recognition and value of the 
Fujifilm brand by continuing to create groundbreaking 
products and services through innovation while enabling  
our advanced proprietary technologies cultivated in the  
field of photography to evolve. The brand has led to our  
high competitiveness in the global market.

We began to export our products in 1938, four years after our founding. 
We established a sales company in Brazil in 1958 and subsequently 
expanded overseas aggressively, achieving growth as a global company. 
We established regional management companies to accelerate 
decision-making and enhance business management functions. This 
has enabled the collection of information in each country or region in a 
timely manner, the planning of strategies adapted to the local region, 
and cooperation with local companies in research and development, 
production, marketing, sales and other aspects of business.

Approx.23,000
Approx.4,300

Open Innovation Hub
Total number of visitors and 
corporate visitors
(Cumulative total for three Open Innovation Hubs in Japan, 
the United States and Europe as of March 31, 2022)

Creating open innovation globally from Open 
Innovation Hubs in Japan, the United States and Europe
Note: Please see P. 61 for details.

75,474
employees

Number of consolidated 
employees in FY2021
(As of March 31, 2022)

Approx.52,700
participants

Data science–related training  
course participants for the 
acceleration of DX
(As of August 31, 2022)

including approx. 40,700 participants in the 
DX Literacy Course intended for Fujifilm Group 
employees in Japan and approx. 7,000 
participants in the course helping people pass 
the IT Passport Japanese national examination

280 companies

Consolidated subsidiaries
(As of March 31, 2022)

Established regional management companies 
at major locations in Europe, the United 
States, China and Southeast Asia

More than

250,000

Number of visitors to the 
FUJIFILM SQUARE,  
a multipurpose showroom,  
in FY2021

Contributing to the 
development of a 
photography culture and the 
spiritual wealth of people

1

“Chemical Industry Competitiveness 
Ranking 2021” conducted by 
Patent Result Co., Ltd.

Ranked 1st for 11 consecutive years since 2012
Note: Please see P. 64 for details.

96%

Worldwide brand recognition
(According to our survey)

Conducting the NEVER STOP global branding 
campaign worldwide, widely promoting the 
Fujifilm Group’s broad business domains and 
corporate stance of consistently taking on 
challenges

53,894
patents

Number of patents owned

Japan: 24,589 patents
Overseas: 29,305 patents
(Combined holdings of FUJIFILM Corporation and 
FUJIFILM Business Innovation Corp. as of March 31, 2022)

Approx.300 cases

Number of open innovations with 
companies and organizations in 
Japan and other countries in 
FY2021

65,609
participants

Total number of employees who have 
participated in e-learning program 
“FUJIFILM Corporate Movie,” which 
was rolled out to the Fujifilm Group 
employees worldwide
(As of March 31, 2022)

Offered in 22 languages to promote understanding 
and penetration of the Fujifilm Group’s future 
vision—what we strive to become

Total number of products certified 
as Green Value Products that 
contribute to the reduction of 
environmental impact 
(As of March 31, 2022)

203 products

Products certified under 
the Green Value Products 
Certification Program

FUJIFILM SQUARE official 
website

The sources of innovation within the Fujifilm Group for creating corporate value are its 
technological capabilities, corporate culture, human resources, brand and global 
network. All of these elements are essential for responding to the needs and 
expectations of society and maintaining its trust.

Sources of 
Innovation

participants

st in the chemical 
industry

companies
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● Healthcare

● Materials

● Imaging

● Business Innovation

Net Sales by Segment

Domestic and Overseas Revenue

Net sales in FY2021

¥2,525.8 billion

Net sales in FY2021

¥2,525.8 billion

¥801.7 billion

● Japan

39.3%

¥991.9 billion

● America

20.7%

¥522.4 billion

● Europe

13.4%

¥ 337.4 billion ● Asia and others

26.6%

¥ 674.1 billion

13.2% 31.8%

24.8%

30.2%

¥333.4 billion

¥627.2 billion

¥763.5 billion

34.3% 66.6%

23.4%

15.1%

15.4%

46.1%

18.7%

14.7%

33.5%

66.5%

65.7%
● LS Solutions

(Life Sciences, Pharmaceuticals 
and Consumer Healthcare)

● Office Solutions

● Consumer Imaging

● Medical Systems

● Bio CDMO

● Electronic Materials

● Display Materials 

● Industrial Products, Fine 
Chemicals and Recording Media

● Graphic Communication

● Business Solutions

● Professional Imaging

Instant photo system 
Cumulative  
worldwide sales volume

Broadcast zoom lens compatible with 4K cameras

FUJINON UA107×8.4BESM AF

instax mini Evo

Medical-use picture archiving and 
communication system
Global market share

Protective film for polarizers
Global market share

Color resists for image sensors
Global market share

A3 color multifunction 
devices
Market share in sales volume 
in the Asia-Pacific region

Total number of DocuWorks document handling 
software licenses worldwide

FUJITAC protective film for 
polarizers

Medical-use PACS SYNAPSE

*1 According to a survey by Signify Research
*2 According to a survey by Fujifilm
*3 According to a survey by FUJIFILM Business Innovation
*4 A portable broadcast zoom lens with optical performance compatible with broadcast 4K cameras equipped with 2/3-inch sensors (according to a survey by Fujifilm)

Medical Systems
Various diagnostic equipment such as X-ray 
diagnostic imaging, endoscopes, ultrasound, 
in-vitro diagnostic (IVD), and medical IT 
systems for centralized management of 
diagnostic images and other data

Life Sciences
Total solutions in the fields of induced 
pluripotent stem (iPS) cells, culture media 
and reagents for drug discovery support

Consumer Healthcare
Functional cosmetics such as the ASTALIFT 
brand and supplement products

Electronic Materials
Various materials (photoresists, CMP slurries, 
etc.) used to manufacture semiconductors

Other Advanced Materials
Industrial products such as sensor films for 
touch panels, fine chemicals (advanced 
chemicals, reagents for research use, etc.) 
and recording media

Office Solutions
Document-related office solutions provided 
through multifunction devices, printers, 
consumables and maintenance services

Consumer Imaging
INSTAX, color films, color paper for photo 
printing, developing and printing systems, 
photo printing services and more

Apeos C7070

Healthcare

Materials

Business Innovation

Imaging

Providing a wide range of businesses in the fields of prevention, 
diagnosis and treatment as a total healthcare company

Various advanced materials and graphic communication solutions for 
communication equipment, sensors, next-generation displays and other 
equipment that support lifestyles in the era of AI and IoT

Products and solution services that bring about new changes in work 
styles, improving productivity and inspiring creativity

Various products and services related to photographs and videos from 
shooting to printing

World’s first*4

More than 8 million licenses

More than
50 million units

No. 1*1

No. 1*2

No. 1*3

No. 1*2

The Fujifilm Group’s current business portfolio was established through the 
evolution of innovation with our leading-edge, proprietary and advanced 
technologies honing the photographic film business. We aim to build a portfolio that 
enables us to continue innovating even if our business environment changes.

Overview of 
Our Businesses

Bio CDMO
Process development and manufacturing 
services for high-quality biopharmaceuticals, 
demand for which is growing, and in the 
advanced medical fields of cell therapy drugs 
and gene therapy drugs

Pharmaceuticals
Process development and manufacturing 
services for next-generation drugs and mRNA 
vaccines

Display Materials
Materials for LCD panels, OLED panels and 
other products

Graphic Communication
Graphic communication solutions (offset 
printing equipment, digital printing systems, 
etc.) and inkjet solutions such as industrial 
printheads

Business Solutions
Solution-oriented document services tailored 
to various industries and operations, 
including system integration, cloud services, 
management of multifunction devices and 
business process outsourcing

Professional Imaging
Mirrorless digital cameras featuring high 
picture quality enabled by our proprietary 
color reproduction technology, TV and cine 
lenses, industrial lenses including security 
lenses and machine vision lenses, projectors, 
digital signage and more
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To realize a decarbonized society, a target of the Paris Agreement, we have set 
CO2 emission reduction targets to achieve by fiscal 2030. We are working to 
reduce CO2 emissions throughout product life cycles (in raw material 
procurement and in product manufacturing, transportation, use and disposal). 
In addition, we are contributing to CO2 emission reductions in society through 
our products and services.

■ Procurement stage
■ Manufacturing stage
■ Transportation stage
■ Use stage
■ Disposal stage

Greenhouse gas (GHG) 
emissions in the entire 
product life cycle
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In fiscal 2021, we posted revenue of ¥2,525.8 billion (up 15.2% year on year) 
and record-high operating income of ¥229.7 billion (up 38.8% year on year). 
We thus achieved a significant increase in revenue and operating income due 
to the growth of healthcare and electronic materials in addition to the steady 
recovery from the impact of COVID-19 in the previous fiscal year.

In fiscal 2021, net income attributable to FUJIFILM Holdings reached a 
record high of ¥211.2 billion (up 16.5% year on year), mainly reflecting 
other income including gains on valuation of investment securities and 
equity in net earnings of affiliated companies, in addition to the record-
high operating income.

In addition to examining measures to maximize energy use efficiency and 
reduce CO2 emissions in energy procurement across the Group, we are 
proactively developing these measures within the Group. Our target is to 
switch to renewable energy at a rate of 50% of purchased electricity by fiscal 
2030, and at a rate of 100% by 2040, achieving zero CO2 emissions from all 
energy that we use.

*1  The total might not match the sum of the indicated figures.
*2  Total of heavy oil A, heavy oil C, kerosene, light oil and gasoline
*3  Total of natural gas, liquefied natural gas (LNG), city gas, butane and liquefied petroleum gas (LPG)
*4 Landfill methane gas
*5 Total of electricity generated by in-house power generators and purchased electricity.

In fiscal 2021, earnings per share for net income attributable to FUJIFILM 
Holdings was ¥527.33 (up 16.3% year on year). The cash dividend per share 
increased for the 12th consecutive fiscal year to ¥110, with a dividend payout 
ratio of 20.9%. The Company has a policy of shareholder returns that 
emphasizes cash dividends, targeting a dividend payout ratio of 30%.

The Fujifilm Group does business in a variety of fields. It advances 
research and development in priority business areas through product 
design integrating a wide range of fundamental and core technologies, 
while at the same time generating new businesses for the future.

*  Net income (loss) attributable to FUJIFILM Holdings per share is calculated based on the 
number of shares (excluding treasury stock) outstanding in each fiscal year.

In the Sustainable Value Plan 2030, the creation of frameworks and workplaces in which diverse employees 
can play active roles is a priority issue. In our efforts to promote the success of women, we have set a goal of 
increasing the ratio of women in executive and management positions in the Fujifilm Group to 25% by the 
end of fiscal 2030. Fujifilm and FUJIFILM Business Innovation have each formulated and announced a 
five-year action plan for promoting the success of women covering the period from April 2021 to March 
2026 based on the Act on the Promotion of Female Participation and Career Advancement in the Workplace.

*  Executive and management positions are based on the definitions used by each Group 
company.

* Compared with fiscal 2013

Capital expenditures amounted to ¥155.2 billion for fiscal 2021, mainly 
for the purpose of increasing the production capacity of high-growth 
products, rationalizing and labor saving of manufacturing facilities, and 
environmental conservation.

In fiscal 2021, total assets were ¥3,955.3 billion (up 11.4% year on year), 
mainly reflecting increases in cash and cash equivalents and property, 
plant and equipment. Shareholders’ equity ratio increased by 1.2 
percentage points year on year to 63.3%. This shows the Company is 
maintaining a sound capital structure.

*  The figures do not include amounts for rental equipment handled by the Business Innovation 
segment, etc.

To promote talented non-Japanese employees, we have set the goal of 
increasing the percentage of key positions*1 filled by non-Japanese 
employees to 35% by fiscal 2030. We appoint the right people to be the 
leaders of our businesses in each market, regardless of their nationality.

In Japan, the Fujifilm Group has continued to achieve a percentage of employment of people with 
disabilities above the statutory level since fiscal 2016. We aim to maintain a percentage that is higher than 
the statutory level. We created operations that people with disabilities can skillfully accomplish by involving 
an external specialized institution (Local Vocational Centers for Persons with Disabilities), and helped those 
people become engaged in their jobs by working together with supporting organizations. We also 
continued to create workplaces where people with intellectual or mental disabilities can play active roles.

*1  Key positions: The positions of the presidents of major subsidiaries, general managers of departments in charge of key 
businesses, and the like are defined as key positions. Looking at the overall Group from a global perspective, to accelerate 
the growth of the global business, we have reorganized our structure by adding functions that will become increasingly 
important as well as adding key positions in the head office, clarifying them as core positions within the Group.

*2  Employees who do not have Japanese citizenship

*  Starting in fiscal 2018, we disclose the rate achieved by FUJIFILM Holdings Group companies 
to which the special calculation rules for corporate groups apply.

■ Revenue (left scale)
■ Operating income (right scale)
● Operating margin (%)

■  Net income attributable to FUJIFILM 
Holdings per share (left scale)

■  Cash dividend per share 
(right scale)

■ Capital expenditures
■ Depreciation

●  Percentage of key positions 
filled by non-Japanese 
employees

■  Net income attributable to 
FUJIFILM Holdings (left scale)

● ROE (right scale)

■  R&D expenses (left scale)
●  Ratio of R&D expenses to 

revenue (right scale)

■ Total assets (left scale)
●  Shareholders’ equity ratio 

(right scale)
● D/E ratio (times)

● Fujifilm Group*
● Fujifilm Group in Japan

● Fujifilm Group in Japan
● Fujifilm
●  FUJIFILM Business Innovation

Revenue

¥2,525.8 billion

Operating Income

¥229.7 billion

Operating margin

9.1%

Net income 
attributable to 
FUJIFILM Holdings 
per share*
¥527.33
Cash dividend per 
share
¥110

Capital 
expenditures*
¥155.2 billion

Depreciation
(only property, 
plant and 
equipment)*
¥74.6 billion

Energy 
consumption*1

22,531 TJ

Percentage of key 
positions filled by 
non-Japanese 
employees*2

27.7%

Net income 
attributable to 
FUJIFILM Holdings

¥211.2 billion

ROE
9.0%

R&D expenses

¥150.5 billion

Ratio of R&D 
expenses to 
revenue

6.0%

Total assets
¥3,955.3 billion

Shareholders’ 
equity ratio

63.3%

D/E ratio
0.18 times

60

0

45

30

15

(Million t/year)

43.3

FY2016 FY2017 FY2018 FY2019 FY2020 FY2021

We have been using a large amount of clean water for the manufacturing of photographic films. 
Therefore, we have been taking actions to reduce water usage and to utilize recycled water since our 
early days. Our goal is to reduce the Group’s water usage by 30%* by fiscal 2030. In Kumamoto 
Prefecture, where Fujifilm operates a factory, we have been making efforts to protect water sources for 
many years. For example, we have been working with local residents to plant trees and maintain forests 
protecting the catchment function of the watershed in the upper reaches of the Shirakawa River.

■ Total Group water usage

Total Group water 
usage

43.3 million t/year

Ratio of women in 
managerial 
positions
Fujifilm Group*

16.1%

Fujifilm Group in Japan

6.4%

Percentage of 
employment of 
persons with 
disabilities*
Fujifilm Group in Japan

2.47%

■ Heavy oil, etc.*2

■ Vehicle
■ Gas*3

■ Biogas*4

■ Purchased power
■ Purchased heat
■ Renewable energy*5

Financial and Non-Financial Highlights
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Sources of Value Future Vision and  
Driving Forces

Special Feature
Value Co-Creation Stories

Strategy and 
Resource Allocation

Sustainability/
Governance Data Section




