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In December 2021, we set new decarbonization targets and formulated our 
environmental strategy, called the “Green Value Climate Strategy.”
The core of this environmental strategy is to promote 
“Green Value Manufacturing” activities with low 
environmental impact while creating and diffusing  
“Green Value Products” and services with outstanding 
environmental performance. Accordingly, we will engage 
in business activities with a two-pronged approach: 
consideration for the environment in our business 
processes and resolution of environmental issues through 
our business activities.

With regard to decarbonization, we have set a new 
CO2 emission reduction target consistent with the “1.5˚C 

Nowadays, a commitment to decarbonization is one  
of the criteria for companies to participate in global 
business. For the materials and chemicals industry, 
located in the upstream portion of the supply chain, 
reducing CO2 emissions is an indispensable initiative, and 
the Fujifilm Group is keenly aware of its mission to fulfill 
this responsibility.

Under our new environmental strategy, “Green Value 
Climate Strategy,” we will not simply withdraw from 
businesses with high CO2 emissions. We will also  
aim to realize a decarbonized society by developing  
and providing low-carbon solutions while fulfilling our 
responsibility to address social needs and reducing the 
carbon footprint of our current businesses. We utilize  
the internal carbon pricing (ICP) system when making 
investments needed to decarbonize while taking 
advantage of our technologies. Our policy is to make 
decisions after thoroughly examining return on 
investment and prioritizing measures accordingly. Target 
areas include capital investment, M&As, and renewable 
energy procurement, with initiatives scheduled to begin 
in fiscal 2022.

Since 2002, we have designed all of our products 
and services to be environmentally friendly from the 
perspectives of addressing climate change, promoting 
resource recycling, reducing and substituting hazardous 
substances, and minimizing waste. Products and 
services that meet certain standards for environmental 
friendliness are certified as the Fujifilm Group “Green 
Value Products” and disclosed to the public. Our Green 
Value Products certification system complies with the 
ISO 14021 self-declaration label, an international 
standard, to ensure objectivity, reliability and 
transparency. The system, which has received input 
from outside experts, has been in operation since fiscal 
2018. Our goal is to increase the ratio of Green Value 

Products sales to total revenue from 30% in fiscal 2021 
to 60% in fiscal 2030.

One of the pillars of “Green Value Manufacturing” is 
to realize carbon-neutral production.

Around 50% of our energy use is fuel, mostly natural 
gas, and the remainder is electricity. Our goal is to 
achieve net zero CO2 emissions from these energy 
sources by fiscal 2040.

For Scope 1 fuels, we aim to achieve zero CO2 
emissions by improving the efficiency of energy supply 
systems and then seeking, developing and introducing 
new fuel technologies that do not emit CO2 in real terms. 
Improving production processes to conserve energy is an 
important way to save both fuel and electricity. Therefore, 
we will use IT to visualize energy efficiency in the 
production process and design detailed manufacturing 
conditions in order to conserve energy. 

For Scope 2 emissions, we will continue switching to 
renewable energy power across our global operations. 
Installing renewable energy generation facilities is 
another important option at sites where geographical 
conditions are favorable.

General Manager  
Ecology and Quality Management Group 
ESG Division
FUJIFILM Holdings Corporation

Yasufumi Nakai 
Establishment of  
a carbon-neutral 
manufacturing model

target” set in the Paris Agreement. We also fast-tracked 
the target date for achieving net zero CO2 emissions  
from in-house energy by 10 years, to fiscal 2040. As a 
roadmap to realize this target, we aim to achieve a 50% 
reduction by fiscal 2030 compared with fiscal 2019. 
Furthermore, we have revised upward our CO2  
emission reduction target throughout the life cycle of  
our products—from raw material procurement to 
manufacturing, transportation, use and disposal—to 50% 
by fiscal 2030 compared with fiscal 2019.

Various problems are becoming increasingly serious 
on a global scale. These include rising sea levels and 
abnormal weather events due to climate change, 
depletion of terrestrial and marine resources, 
deforestation, water pollution and depletion, and 
ecosystem changes. For the sustainable development 
of society, it is essential to balance economic 
activities with the resolution of environmental issues, 
and we must deploy various measures with urgency.

Clean water and air are essential for making 
photographic film, which is the foundation of the 
Fujifilm Group. Moreover, because photographic  
film captures once-in-a-lifetime scenes that cannot 
be retaken, it has been a product that customers 
purchase with trust. With this is mind, we have  
been managing our business with an emphasis on 
stakeholder trust. Since our founding, we have 
always believed that environmental considerations, 
environmental conservation and communication with 
local communities form the basis of our corporate 
activities, and we engage in corporate activities 
based on this concept.

Global environment: 
Current situation and our approach

CO2 emissions from in-house
energy use (Scope 1 + 2*1)

FY2013 FY2019 FY2030 FY2040

Achieve net zero by FY2040
(Previous target: FY2050)
(50% reduction by FY2030 (compared with FY2019))

Entire
product
life cycle

50% reduction by FY2030 (compared with FY2019)
Equivalent to 65% reduction compared with FY2013
(Previous target: 45% reduction compared with FY2013)

CO2 emission reduction
throughout product life cycles

Manufacturing
(Scope 1 + 2)

(Scope 1 + 2) Achieve
net zero by FY2040

Procurement,
transportation,

use,
disposal

31% reduction compared with FY2013

50% reduction compared with FY2019*2

1

1

2

2

Environ-
ment
Resolving social issues through 
our business activities

Pass on a sustainable 
global environment to 
future generations

*1  Scope 1: Greenhouse gas emitted directly by the business itself (fuel combustion, industrial processes);  
Scope 2: Indirect emissions from the use of electricity, heat and steam supplied by other companies

*2  Equivalent to 65% reduction compared with FY2013
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This company, which manufactures photographic paper printing plates for 
offset printing, membranes and cell culture media, has achieved complete 
electricity decarbonization through the use of wind power. Five wind 
power turbines installed on its factory’s premises in 2011 supply 25% of 
the electricity consumed on the site. The remaining 75% is purchased as 

wind power from electricity companies. In the future, we plan to eliminate 
natural gas from the energy mix to achieve carbon-neutral production. 
First, we reduced the number of operating boilers that generate steam 
required for manufacturing to reduce fuel consumption. We are also 
considering switching to electric boilers that use electricity derived from 
renewable energy, thus eliminating natural gas usage. In another 
environmental initiative, we are promoting the reduction of water input 
and reuse of water in the manufacturing process to conserve water 
resources. We also use the wastewater treatment equipment on the 
premises jointly with three neighboring companies to purify wastewater 
discharged during manufacturing in a safe and efficient manner. We aim to 
improve the treatment technology and reuse treated water for agricultural 
purposes and production. Pursuing sustainability is our corporate social 
responsibility and is directly linked to gaining the trust of our customers. 
As a company that contributes to the local community, we will further 
accelerate our efforts to address environmental issues.

Carbon-Neutral Manufacturing Model (Conceptual Diagram)

Collaborative Initiatives with Other Companies

FUJIFILM Manufacturing Europe B.V. (Tilburg, Netherlands)

In addition to electricity, the processes for manufacturing display 
materials and photosensitive materials at the Ashigara Site require 
high-temperature heat for drying after film formation and coating. 
Since April 2022, we have been engaged in a full-scale effort to 
achieve carbon-neutral production with net zero CO2 emissions by 
utilizing methanation technology in collaboration with Tokyo Gas 
and Minamiashigara City.

The commercialization of net zero CO2 fuels, such as hydrogen 
and synthetic methane, requires new infrastructure and 
technological development, and production of these fuels requires 
a large amount of electricity derived from renewable energy 
sources. While electricity from renewable sources is becoming 
more widespread than in the past, its supply is still not sufficient 
to cover the entire energy needs of the materials industry. To make 
the most effective use of this precious energy in manufacturing 
while maintaining economic rationality, we are reviewing our entire 
manufacturing process and considering unconventional measures, 
such as changing manufacturing methods themselves and 
designing formulas that can significantly reduce energy 
consumption. We are also developing and introducing innovative 
energy-saving technologies.

At the Fujifilm Group’s “carbon-neutral model factory,” we will 
promote both energy conservation and the development of new 
technologies for using fuels that do not emit CO2 and thus help realize 
a decarbonized society throughout our value chain and in our region.

Kanagawa Factory (Odawara Site/Ashigara Site)
FUJIFILM Corporation

Advancing environmentally conscious design to resolve social issues

Kenji Uematsu, Plant Manager
Kanagawa Factory (Odawara Site/Ashigara Site)
FUJIFILM Corporation

In March 2022, we concluded a “Comprehensive Collaborative 
Agreement for the Realization of a Decarbonized Future” with 
Tokyo Gas Co. Ltd., and Minamiashigara City (Kanagawa 
Prefecture) with the aim of decarbonizing the fuels needed to 
make advanced films. Tokyo Gas has multiple cutting-edge 
decarbonization technologies, including methanation*2 and 
hydrogen, while Minamiashigara City is accelerating the 
reduction of CO2 emissions to achieve carbon neutrality. 
Under the agreement, we will work together to establish a 
carbon-neutral manufacturing model. Minamiashigara City is 
the location of the Ashigara Site of our Kanagawa Factory, our 

Decarbonization 
of fuel02

*2  A technology for making synthetic methane, the main component of city gas, through a chemical reaction between hydrogen and CO2. CO2 emitted from the use of 
synthesized methane is offset by CO2 separated and recovered in the synthesis process, so using gas produced by methanation does not increase CO2 emissions in real terms.

  Press briefing held jointly with Tokyo Gas Co., Ltd., 
and Minamiashigara City, Kanagawa Prefecture

Albert van Maren
President & Managing Director
FUJIFILM Manufacturing Europe B.V.

Reduce the city’s CO2 emissions 
Spread and expand renewable energy in the city

Fujifilm 
Ashigara Site

Realize a carbon-neutral manufacturing model 
Promote and expand renewable energy in our own factories
●Operations that efficiently utilize energy in production
●Material technologies that contribute to carbon-neutral fuel production

Tokyo Gas
Accelerate efforts targeting social acceptance of synthetic methane
●Cutting-edge technologies related to methanation, hydrogen, etc.
●Know-how and expertise in the spread and expansion of renewable energy

Gas-powered equipment

CO2 breakdown/
recovery Synthetic

methane

Hydrogen

Methanation device

H2

CO2

Water electrolyzer

Minami-
ashigara City

Renewable energy

Renewable
energy

The Fujifilm Group has focused on social and 
environmental considerations in its business processes by 
engaging in environmentally conscious design of products 
and services, as well as environmental conservation 
activities at its business sites. By promoting “mitigation 
measures” to reduce CO2 emissions and curb climate 
change and “adaptation measures” to help society adapt 
to abnormal weather events already under way, we believe 
we can develop core technologies and provide solutions  
in each of our business fields to major social changes that 
might occur in the future. For example, energy storage 
technology is essential for the use of natural energy, which 
fluctuates with the seasons and weather, and semi-solid-

state batteries, with their high levels of safety and  
energy density, will meet this need. As an application  
of bioengineering technology, we believe that using 
hydrogen-oxidizing bacteria to convert CO2 into useful 
substances is an effective way to reduce CO2 emissions. 
According to reports, meanwhile, climate change will also 
have a significant impact on human health, making it even 
more important to enhance our solutions to help reduce 
the burden on healthcare professionals and improve 
people’s access to healthcare. By envisioning future 
society and developing a mechanism for environmentally 
conscious design, we will make a greater contribution to 
resolving social issues through our products and services.

main production base for advanced films, and the 
aforementioned agreement brings together an energy user, an 
energy provider and a local government to launch an 
advanced collaborative initiative to create a carbon-neutral 
manufacturing model. In the future, we will deepen 
cooperation in various areas, such as carbon-neutral 
community development and local production for local 
consumption with respect to energy. With an eye to 
expanding cooperative partners, including neighboring 
companies and other local governments, we will help local 
communities realize a decarbonized future.

FUJIFILM Eco-Manufacturing (Suzhou) Corp. recycles used MFPs 
and toner cartridges and manufactures new parts in China. In July 
2022, it began operation at a new carbon-neutral factory that uses 
100% renewable energy–derived electricity. Around 90% of the 

factory’s electricity is supplied by a newly installed solar power 
generation facility, and the remaining 10% is purchased using 
Renewable Energy Certificates*1. In addition, we are leasing the 
roof of the factory to a solar power generation company for the 
installation and maintenance of solar panels. We also purchase 
power from that company under a scheme that has enabled us to 
switch to power derived from renewable energy sources without 
requiring large-scale capital investment. In cooperation with 
FUJIFILM Business Innovation (China) Corp., a sales company  
in China, we are engaged in a project to increase recycling of used 
products, which is expected to have a lower environmental impact 
than recycling. With an environmentally conscious factory that 
manufactures recycled products using electricity derived from 
renewable energy sources, we will help realize a recycling-oriented 
society.

In decarbonizing electricity and shifting to renewable energy, we consider social and 
geographic factors of the location of each business site. We then evaluate supply capacity, 
supply stability and economic rationality based on each business process. We are also 
exploring and implementing renewable energy opportunities globally.

Decarbonization of fuel is a common challenge not only for our company but also for all material 
manufacturers that use high-temperature processes. Fuel is essential in the production of 
high-performance films, and high-temperature steam must be used to maintain high-
temperature conditions during film formation, drying and other production processes. Due to the 
levels of heat and temperature required for these processes, fuel is more efficient than electricity, 
so we need to use our fuel effectively. We have achieved high energy efficiency thanks to in-
house cogeneration equipment that efficiently generates heat and electricity at the same time. In 
the future, we will step up our technological development efforts aimed at fuel decarbonization.

Decarbonization 
of electricity01

FUJIFILM Eco-Manufacturing (Suzhou) Corp. 
(Suzhou City, Jiangsu Province, China)

(From left) Naoto Yamanaka, President
Akihiro Furukawa, Management Department
FUJIFILM Eco-Manufacturing (Suzhou) Corp.

Our carbon-neutral 
efforts around the world 2

Our carbon-neutral 
efforts around the world 3

Our carbon-neutral 
efforts around the world 1

*1  Certificates recognizing the environmental value of “zero greenhouse gas emissions” from electricity generated from renewable energy sources.
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Health checkups and physical examinations commonly 
conducted in Japan are not widespread in many countries 
and regions. Ten years ago, I was stationed at FUJIFILM 
Middle East FZE, a local subsidiary in Dubai. During that 
time, I returned to Japan once a year for a medical checkup. 
For my local colleagues, however, the culture of regular 
health checkups had not taken root, making me keenly 
aware of the lack of facilities to provide adequate health 
checkup services.

Since around 2011, we have considered launching a 
health screening center business as part of our effort to 
build a business model allowing us to generate ongoing 
revenue from our medical systems business. The overlap 
between my awareness of issues while living overseas and 
Fujifilm’s business direction greatly motivated me to launch 
NURA, which provides high-precision health screening 
services at a reasonable price.

From NURA’s conception stage, we shared our thoughts 
with the management of Dr. Kutty’s Healthcare (DKH), a 
leading Indian healthcare company that operates hospitals 
and VISA screening centers in India and the Middle East. Dr. 
Kutty, the founder of DKH, and his son Dr. Kasim and the 
rest of the Kutty family have become like family as we 
worked together to address India’s healthcare issues. We 
then established FUJIFILM DKH LLP in November 2019 as 
the operating entity of NURA, with Fujifilm investing 51% 
and DKH 49%.

The average five-year survival rate for cancer patients is 
approximately 30% in India*, compared to 70% in Japan. 
Delays in rolling out cancer screening and other health 
checkup services are believed to be one factor in the failure 
to provide early detection and treatment in India. In the 
course of our research in India, we also found that the 
number of patients suffering from oral cancer and 
myocardial infarctions caused by lifestyle-related diseases is 
high. At our Bangalore NURA center, therefore, we 
introduced various medical equipment, such as CT and 
mammography systems and endoscopes, as well as a 

Medical issues in society

Using medical IT to help create a healthy society

Contributing to early detection of cancer and 
lifestyle-related diseases in emerging countries

Many countries and regions of the world 
have aging populations and their 
healthcare costs are increasing in line with 
population growth. On the other hand, 
there are regional disparities in healthcare 
services, with developed countries 
accounting for around 80% of global 
healthcare expenditures. In addition,  
the spread of COVID-19 has revealed a 
worldwide shortage of doctors and nurses 
while harsh working conditions in the 
medical field have become a social issue.

Facing these challenges, the Fujifilm 
Group has set a long-term goal of 
introducing products and services utilizing 
medical AI technology to all 196 countries 
and regions of the world by fiscal 2030 to 
improve access to healthcare.

The Fujifilm Group aims to create a healthy society that 
emphasizes the prevention and early detection of disease by 
developing a healthcare infrastructure that makes medical 
services accessible to all while improving the overall quality 
of care. We have a broad product lineup, centered on our 
core strengths in image processing and AI technologies, and 
SYNAPSE, a medical imaging information system (PACS*) 
that boasts the world’s top market share. By providing these 
solutions to the world, including emerging countries, we are 
striving to resolve global healthcare issues.

We already deploy our AI technology–based products 
to medical institutions in more than 83 countries around 
the world. To bring these technologies directly to end 
users, in 2021 we opened NURA, a health screening center 
that focuses on cancer detection, in India. This marks the 
start of our effort to provide health screening services in 
emerging countries.

In addition to health screening centers in emerging 
countries, we will promote a wide range of initiatives, 
including the development of early detection and diagnosis 
systems for tuberculosis, in order to increase social value 
through our business and create economic value as a result.

We opened our first NURA health screening center in 
Bangalore in southern India in February 2021. There, we 
provide high-quality cancer screening and lifestyle disease 
testing services by supporting doctors’ diagnoses with 
medical equipment that provides high-definition diagnostic 
images and IT systems utilizing AI technology. In July 2022, 
we opened a second center in Gurugram, near the nation’s 
capital, and we will open a third center in December, in  
the country’s largest city of Mumbai.

Our NURA initiative has been recognized for its 
contribution to resolving social issues in emerging countries 
through the use of digital technology. For example, it was 
selected for inclusion in the Asia Digital Transformation (ADX) 
Promotion Project promoted by Japan’s Ministry of Economy, 
Trade and Industry (METI). In addition, we are engaged in a 
verification project to demonstrate the effectiveness of AI 
technology in supporting diagnostic imaging. This includes 
utilizing chest CT image data from 2,000 examinees to 
prevent lesions from being overlooked while also improving 
image reading speed. In the future, we will build a data linkage 
platform using blockchain technology and field-test a system 
that uses AI 
technology to 
analyze health 
screening data 
from our three 
NURA centers and 
provide feedback 
to examinees.

medical IT system utilizing AI technology. In addition to 
high-quality Japanese-style health screening, we decided to 
offer additional services, such as testing for oral cancer and 
the risk of myocardial infarction, to nearby residents and 
business and medical facility personnel.

To enhance the level of service, we have shortened the 
time required for medical checkups compared to that of 
Japan, so that all examinations can be completed in around 
120 minutes and the results can be explained by the doctor 
on the spot. Based on knowledge gained through our 
Bangalore center, we are also targeting enhanced 
convenience and making daily improvements at our 
Gurugram and Mumbai centers. These include introducing a 
system allowing examinees to check their diagnosis results 
on their smartphones. We have also adopted a process that 
reduces waiting time by managing the progress of each 
examinee’s examination using a wristband with a two-
dimensional code. These services, based on the spirit of 
Japanese hospitality and the provision of comfortable and 
sophisticated spaces, have been well received. From the 
opening of the first NURA center to September 30, 2022, 
approximately 4,500 people in a wide range of age groups, 
from their 20s to 80s, have visited our facilities, mainly due 
to word of mouth.

   Opening ceremony of the NURA center in 
Gurugram in July 2022

* Picture archiving and communication system

Health Message from the person in charge of our health screening service business

Resolving social issues through our 
business activities

Creating a future where 
people around the 
world can enjoy better 
medical care

New Business Manager
Modality Solution Division
Medical Systems Business Division
FUJIFILM Corporation

Masahiro Morita
We want to bring a 
culture of preventive 
medicine to the world

*Source:  GLOBOCAN 2020, a database of the International Agency for 
Research on Cancer (IARC)

   Image of a patient consulting with a doctor
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In October 2018, we launched the FDR Xair, a portable 
X-ray system weighing approximately 3.5 kg in total. It was 
originally developed to make X-ray examinations easily 
feasible for home healthcare in Japan. At the Japan-Africa 
Business Forum, co-hosted with the 7th Tokyo International 
Conference on African Development (TICAD7) held in 
Yokohama in August 2019, the combination of FDR Xair and 
our Cassette DR digital X-ray diagnostic imaging system 
(hereinafter “portable X-ray imaging system”) attracted 
significant attention from heads of state and health 
ministers of various countries, who asked if it could be used 
as an X-ray system for tuberculosis (TB) screening.

TB is one of the world’s three major infectious diseases, 
along with malaria and AIDS. An estimated 10 million 
people worldwide had been affected by TB as of 2020, and 
around 1.5 million people will die. It is second only to 
COVID-19 as an infectious disease that causes death, and 
around 90% of those affected live in developing countries in 
Africa and Southeast Asia. TB seriously affects the social 
and economic activities of developing countries due to its 
high transmission risk and medical costs. However, it is also 
a curable and preventable disease if TB screening tests can 
be implemented on a widespread basis.

We conducted a TB screening verification test using this 
portable X-ray imaging system in a member country of the 
Stop TB Partnership*1. The system was subsequently 
recommended as an effective means of TB screening even 
in areas without electric power infrastructure, thanks to its 
light weight, compact size, portability (with a built-in 
battery that requires no power source) and ease of use.  
As a result, the World Health Organization (WHO) issued 
new guidelines on March 24, 2021, World Tuberculosis Day. 
It recommended a new TB screening test using chest X-ray 

When we opened our first NURA center, we faced the 
spread of COVID-19 and other unexpected challenges 
and the risk of future uncertainty. Nevertheless, we 
committed to providing value through NURA based  
on the concept of “selling products + services” and the 
concerted efforts of DKH, our Medical Systems Business 
Division and other related entities, FUJIFILM India, and 
others. 

To improve our service quality, we recently invited NURA 
endoscopists to Japan to receive training in transnasal 
endoscopy at the Fujifilm Nishi-Azabu Medical Center. Our 
sales team has also won major business deals for corporate 
health checkups, and everyone involved is seeing more and 
more opportunities for growth.

Going forward, we plan to open additional centers in 
Hyderabad and Chennai in India, as well as in other 
emerging countries, with the goal of operating 100 centers 
worldwide by 2030.

Deploying know-how acquired through NURA, in April 
2022 we opened the Fujifilm Group Health Insurance 
Association’s “FUJIFILM Mediterrace Yokohama,” a health 

screening center for Fujifilm Group employees, at our 
Yokohama Minatomirai Center to provide regular medical 
checkups. We regard this as “reverse innovation” that 
originated from NURA.

“We want to use DX to create ‘services’ that have never 
existed in the world, and to create sustainable businesses 
based on ‘services’ that are useful to society.” Under this 
concept, we will create social and economic value through 
NURA.

Combining the latest AI-enabled technology with Japan’s culture of annual health 
screening, NURA is a groundbreaking endeavor that gives Indians an opportunity  
to change their health-seeking behavior. The response to NURA in the past year has 
been very encouraging. At the beginning, changing people’s mindset from reactive to 
preventive healthcare was very difficult. But with persistent adherence to service 
standards, quality and Japanese hospitality, as well as consistent innovation and 
evolution, we have been able to make a breakthrough. As public attention has 
increased, we have expanded NURA’s offerings through partnerships with companies, 
physicians, insurance companies and others. The goal of NURA is to create a healthier 
world. Today, our goal is to keep India healthy. Tomorrow, we will take this message to 
the world with the aim of operating 100 locations by 2030. 

in addition to the conventional sputum examination.  
In addition, the IAEA and the WHO jointly issued 
recommended specifications for portable X-ray imaging 
systems, and we have confirmed that our system meets 
those specifications.

The WHO recommends applying AI technology to chest 
X-ray images to find people suspected of having TB 
infection on the spot in countries with few specialists and 
insufficient human resources. By connecting our proprietary 
small GPU option*2, we provide an operating environment 
for applying AI technology to assist in the detection of 
invasive shadows and nodules, the main findings of 
tuberculosis, from chest X-ray images. This enables the 
results of analyses to be confirmed on the spot.

Our portable X-ray imaging system has also been 
donated by Japan to Cambodia as part of its Official 
Development Assistance (ODA) program as a chest X-ray 
system for the diagnosis of pneumonia stemming from 
COVID-19.

In addition to selling equipment, we continue embracing 
the challenge of eradicating TB through the FUJIFILM 
Academy, a training 
program to develop local 
experts.

Dr. Mohamed Kasim
Executive Director, Dr. Kutty’s Healthcare 
Vice President, Board Director
FUJIFILM DKH LLP (NURA)

Dr. Tausif Ahmed Thangalvadi
Medical Director & General Manager 
FUJIFILM DKH LLP (NURA)

Please also visit the official NURA website.   https://nura.in

We are committed to providing sustained health through NURA by leveraging our 
experience in healthcare with the high-quality scanning and image processing 
technology offered by the Fujifilm Group. Screening helps healthy, asymptomatic people 
identify previously unrecognized health risks at an early stage, allowing them to modify 
their lifestyles and prevent lifestyle diseases. In the case of cancer, this gives them the 
best chance of receiving effective treatment. With the launch of NURA, we aim to 
spread awareness and create an environment where people can receive regular health 
screening and take preemptive healthcare measures. This initiative is one of a kind,  
and the response from customers is promising. In India, many people understand the 
importance of health checkups but do not want to know the risks early on, so prompting 
them to receive regular checkups represents a cultural transformation that is not easy to 
achieve. However, we are enjoying the challenge because we as a team feel we are on a 
goodness journey to create healthy citizens.

Portable  
FDR Xair to  
Fight Tuberculosis 
around the World

   FUJIFILM Academy training program

Message from a Founding Member of NURA

   Staff of the NURA Gurugram center

*1  A multi-sector partnership (confederation) established under the umbrella of 
the WHO in Geneva, Switzerland, in 2001 that works with various partners to 
combat TB

*2  Optional product for Cassette DR that provides an installation environment 
for software, etc.
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