
Realizing a Sustainable Society    Value from Innovation

VISION2023
Medium-Term Management Plan

Long-Term CSR Plan    Sustainable Value Plan 2030

Create new value and resolve social issues

Create innovation

Integrate technologies

Stakeholder needs/expectations

Business portfolio optimization
4 segments

Priority Areas     Materiality pp.20–22

Environment Daily LifeHealth Work Style

Healthcare
p.35

Materials
p.39

Imaging
p.43

Business
Innovation

p.41

Financial base

VisionCorporate Philosophy

Corporate Governance p.87Innovation p.51

Invested capital

■ Fundamental and core technologies
■ Number of patents held
■ Number of designs owned
■ Number of trademarks held
■ High global brand recognition

21
54,791

3,842
6,662

95%

Advanced and proprietary technologies 
and brand recognition

Intellectual
capital

■ Shareholders’ equity
■ Interest-bearing debt
■ Standard & Poor’s (S&P) rating

¥2,763.1 billion
¥376.2 billion

AA-

Stable financial base
Financial

capital

■ Number of Group employees
■ Number of DX-related training course 

participants (total)
■ Ratio of overseas employees

73,878

Approx. 94,000
48%

Global and diverse workforce
Human
capital

■ Number of consolidated subsidiaries
(including sales subsidiaries and 
manufacturing subsidiaries) 273

Global network
Social
capital

■ Number of manufacturing subsidiaries
■ Capital investment

72
¥288.3 billion

Production capacity to continue to 
generate innovationManufacturing

capital

■ Energy consumption
■ Total water intake

20,875 TJ
41.8 million m3

Efficient use of resources
Natural
capital

Note: Actual figures for FY2022 (year-end)

Co-creating value with stakeholders

Note: Actual figures for FY2022 (year-end)

*Revision of calculation logic from FY2022

■ Improving access to medical care; Deployment of products/services 
using medical AI technology

■ Bio CDMO tank capacity (production capacity)
■ Development of AI-based medical checkup services 

and initiatives to end tuberculosis in emerging countries

93 countries and regions
180 kL

Extend healthy life expectancy 
through prevention, diagnosis and treatment

Business activity
■ Reduction of CO2 emissions 

throughout the entire product life cycle
■ Reduction of CO2 emissions from in-house energy
Corporate activities
■ Number of in-house environmentally friendly 

certified products (“Green Value Products”)
■ Achieving carbon neutrality at multifunction device recycling base in China

Realize a decarbonized society
through business activities

NGOs/NPOsGovernments/
industry groups

Local
communities

Future
generations

SuppliersShareholders/
other investorsCustomers Employees

■ Number of companies registered for the “Hibimikke (social infrastructure 
image diagnostic)” service (as of June 30, 2023)

■ Providing the “Integrated Disaster Investigation System” and 
“Residential Damage Assessment App” to speed up the issuance 
of disaster victimization certificates by local governments

More than 1,200

Help realize a safe and secure society 
through digital technology

■ Access to work styles that support 
improvement of productivity/creativity

■ Bridge DX Library solutions 146 types

Improve job satisfaction through business innovation

25.33 million people*

226 (cumulative)

10% reduction
(compared with FY2019)

6.9% reduction
(compared with FY2019)

By leveraging its invested capital to create value through innovation, the Fujifilm Group has worked to resolve social issues through its 
business activities and consider the environment and society in its business processes. We will continue co-creating value with society and 
thus help realize a sustainable society.

Value Creation Process
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