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Value Creation Process

By leveraging its invested capital to create value through innovation, the Fujifilm Group has worked to resolve social issues through our business activities and
consider the environment and society in our business processes. We will continue co-creating value with society and thus help realize a sustainable society.

Realizing a Sustainable Society Value from Innovation

Value created for stakeholders and key impacts
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Note: Actual figures for fiscal 2023 (year-end) unless otherwise noted
* are items that have received third-party guarantees.

Giving our world more smiles
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